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The NAACP is committed to driving
equitable health outcomes and
transforming healthcare systems
through a comprehensive
socioeconomic approach that
values the whole person.
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STRATEGIC GROWTH: CENTER FOR HEALTH EQUITY

Staff: Center Director
Staff: Senior Health
Fellow (1/6/25)

Staff: Program Manager
(TBD)

Field First — State Health
Chairs

Tools: Geospatial
technology

RWJF

Sanofi

Merck

Novo Nordisk

Danone

DaVita

Council on Black Health
Cost & Coverage
Collaborative ?RWJF)
CTFK

CVS Health

CDC DNPAO

NASEM Roundtable on
Obesity Solutions
Alliance for Cancer Care

Equity

INCREASING CAPACITY & RESOURCES TO ADDRESS

CLINICAL POPULATIONS

Heart Disease

Cancer

Maternal and Child
Health

Mental Health
Overweight & Obesity

STRUCTURAL ISSUES

Access

Quality of Care

SDOH/Life Opportunitie
-Food systems
-Civic Health

DEI/Human Experience







CONVENE ACTIVITIES IN 2024

The Faith Communities' Role in Keeping
Families Covered (Webinar) TRy O 2 (CEERE

: : The NAACP Center for Health
Enough is Enough: Undoing the Harm of . . . . . ags
Tobacco Health Leadership Roundtable  July 14, 2024 Convene Equity participated in 7 activities

that were part of convenings

facilitated by the National Office
or an NAACP State Conference.

NJSC NAACP W.I.N. Standing on Business Estimated reach: ~837
Gala Keynote Speaker October 11, 2024 Convene

NYSC NAACP Annual Convention Speaker October 12, 2024 Convene




TRAIN ACTIVITIES IN 2024

Partners for Advancing Health Equity:
Anti-Racism and Health Equity Webinar April 16, 2024 Train

(Tulane University)
NAACP Civil Rights Advocacy Training April 27, 2024;

Insfitute (CRATI): Health Equity in Acfion  May 2, 2024 UL
Health Leads Forum .
(June 2024) June 13, 2024 Train
Rutgers NJMS Preventive Medicine
Residency Seminar Presentation on Train
NAACP Center for Health Equity June 14, 2024
Health Leads Forum .
(July 2024) July 11, 2024 Train
NAACP All Units — Project 2025 Calll August 6, 2024 Train




TRAIN ACTIVITIES IN 2024

Cost & Coverage Collaborative: In
Conversation: Keeping Healthcare in the September 23, 2024 Train

Headlines

NAACP Headlth Leads Forum
(October 2024)

October 10, 2024 Train

NAACP Hedlth Leads Forum

(November 2024) November 14, 2024 Train

Partners for Advancing Health Equity:
Threats to Health Equity: Today & November 19, 2024 Train
Tomomrow Webinar (Tulane University)




POLICY/ADVOCACY ACTIVITIES IN 2024

Lowering Costs for Black Americans: How
the Inflation Reduction Act Makes
Healthcare and Prescription Drugs More
Affordable

February 29,2024 Policy/Advocacy

National Academy of Sciences,
Engineering, and Mathematics Roundtable July 24-25, 2024 Policy/Advocacy
on Obesity Solutions Meeting

National Academy of Sciences,
Engineering, and Mathematics Roundtabl 2‘2"8' 4e e s
on Obesity Solutions Meeting Policy/Advocacy

ACS: National Lung Cancer Roundtable
Inaugural Dr. Edith P. Mitchell, MD Health
Equity Lecture December 9, 2024 Policy/Advocacy

The NAACP Center for Health
Equity participated in 9 national
or state-based issue/policy
advocacy activities.

Estimated reach: ~620
influencers, policymakers, or
stakeholder group members.




MEDIA ACTIVITIES IN 2024

Protect Our Care Wisconsin and NAACP
to Highlight New Report on How the
Inflation Reduction Act Lowers Costs for
Black Americans

March 13, 2024 Storytelling

June 13, 2024 Storytelling
NewsNation with Connell McShane

September 2, 2024;
Aired on December
Dr. Phil Primetime Show 4, 2024 Storytelling

September 11, 2024;
Posted on
MSNBC ReidOut Blog 10/20/2024 Storytelling

The NAACP Center for Health
Equity participated in 11 media
activities across print,
broadcast, cable, and social
media audiences.




MAJOR CAMPAIGN & CENTER HIGHLIGHTS IN 2024

MEDICAID DATA AND TALKING POINTS

TOPLINE MEDICAID DATA POINTS

343,731 Thenumber of Maryland residents terminated or removed
’ from Medicaid since April 1, 2023

246,729 The rumber of Maryland residents removed due to
procedural or administrative reasons, not eligibility

179% The percent of pracedural terminations as compared to all
completed renewals in Maryland

16th Maryland ranks 16™ when ranking states from lowest to
highest procedural term rates
‘Source: Analysis of KFF Medic: wollment and Unwinding Tracker data, 9/12/24.

THESE ARE THE FACTS

Since April 1, 2023, almost 250,000 Maryland residents have lost crucial Medicaid coverage for unnecessary
W reasons due to an unjust system.
) o 2024 * Procedural disenrollment occurs due to simple barriers such as missing paperwork, long call center waiting
4 " I times, confusing forms, and system errors.
/ * I 2024, there is no reason why a dysfunctional bureaucracy should result in eligible Americans being forced

to go without health coverage.

- » A
Returning to pre-pandemic Medicaid enrollment processes will cause tremendous harm to the health and
well-being of Maryland’s children and families.

* The state of Maryland had a 6% drop in children’s Medicaid coverage during the unwinding period.*

!

We demand that Governor Moore prioritize the healthcare needs of all of his constituents with the following

= — .
actions:
« Stop all procedural disenroliments and re-enroll any eligible people wrongfully terminated.
* Enact a paperless system to supplement the current process.
* Use available income tax records and participation in the Supplemental Nutrition Assistance Program to
enroll eligible people automatically.
ocacy and change. Join
rally at your state capital
ck community.

*Source: Analysis o data from CCF, 7/31/24.

J Councilon Black Health NAACP

R STATE SPECIFIC INFORMATION iy N i !u/{//\ UNIDDSUS

inalion

NAACP. #NAACPADVOCATES

11STH NATIONAL NAACP CONVENTION

HANDS OFF OUR HEALTHCARE



https://drive.google.com/drive/folders/1_jmDRp5LydrhMf0_fRobEKGi8iuqQgZ4?usp=sharing
https://naacp.org/events/naacp-legislative-advocacy-week
https://naacp.org/campaigns/losing-medicaid-equity-disaster

PEERING AHEAD INTO 2025 & BEYOND

% City-based and regional population
health work

% Academic partnerships

% Councils of advisors, experts, and
trainees to multiply capacity

< Deeper inroads into the issue space

% Documenting the work through
publications, social media, and video
compilations

“ Catalyzing grassroots
understanding and policy action;
mobilizing activists and leaders

< Growing the core team by adding a
fellow dedicated to technical
assistance to NAACP units and state

conferences
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Moving Matters:

Promoting physical activity
among African American women

Yalonda Lewis, MPH
FHI 360

Moving Matters Campaign
CDC's Division of Nutrition, Physical Activity, and Obesity
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Y&y Health Benefits

A single bout of moderate-to Regular physical activity provides

RIRIRIRTIS

vigorous physical activity provides important health benefits for =
immediate benefits for your health. chronic disease prevention.

Brain Health

Reduces risks of developing
dementia (including
Alzheimer’s disease) and
reduces risk of depression

Sleep ¢<> F,
Improves sleep quality <

Heart Health

Lowers risk of heart disease,

Less Anxiety W stroke, and type 2 diabetes
Reduces feelings of anxiety ‘

Cancer Prevention
\/\ Lowers risk of eight cancers:
H bladder, breast, colon,
endometrium, esophagus,
kidney, lung, and stomach

Blood Pressure &)
Reduces blood pressure Heal thy Weig ht

Reduces risk of weight gain

Emerging research suggests physical activity
may also help boost immune function.

Bone Strength

Improves bone health

Nieman, “The Compelling Link," 201-217.
Jones, “Exercise, Immunity, and lliness,” 317-344.
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2 ACTIVE ™. Balance and
gL Coordination
%, NATION"S = [N Bl % Reduces risks of falls
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&4 Physical Activity Recommendations by Age Group

Preschool-Aged Children Adults
= Active throughout the day = Move more and sit less
= Adult caregivers encourage & throughout the day

active play = 150 to 300 minutes a week of
moderate intensity activity

= At least 2 days a week of
activities that strengthen muscles

School-Aged Children and Adolescents Older adults

o " 60 minutes or more of = Adult guidelines
;a’(_ﬁ moderate-to-vigorous intensity

. : * Multicomponent activity
activity daily

= At least 3 days a week of activities
that strengthen bones and

muscles *Muscle strengthening activity is recommended for school-age children and adolescents, adults, and older adults.




Too Few Americans Get the Recommended

Amount of Physical Activity

104 adults and

16 high school students Y'Yy vy
meet the physical activity wwwww
guidelines for aerobic and

muscle-strengthening
activities




Adult Physical Inactivity Prevalence Maps By
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Location and Race/Ethnicity

i;i’ ~ &

Non-Hispanic White Adults

| ,{l;af”‘" ~ “_"“}3, = >
Non-Hispanic Black Adults

i «15%

|:| 15%-<20% 4

|:| 20%-<25% o

I 220 Non-Hispanic American Indian

— - pani i i
and Alaska Native Adults

l:l Insufficient data”
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A national initiative led by CDC to help — —
R) phvsicat activity

become more physically active e‘&‘NE AMG@/% s ATy B
by 2027. Increased physical ~ ACTIVE ~° e scHooLavo vouH
5 : health =z PEOPLE,
activity can improve health, = HEALTHY ———
““{’, NATIONW CAMPAIGNS

quality of life, and reduce
healthcare costs. O?b%’fj—& ':ﬁk@} SOCIAL SUPPORTS

INDIVIDUAL SUPPORTS ‘Q

27 Million
2 2 PROMPTS TO ENCOURAGE
by 2027 ;ﬂ;fﬁ‘ * PHYSICAL ACTIVITY

- e e ahb eGP G @G G o
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A national initiative led by CDC to help 1% COMMUNITY DESIGN FOR
«R)) PHYSICAL ACTIVITY
. : <WE AMg I e e '
become more physically active © s

=
by 2027. Increased physical v ACTIVE ° iy scHooLavo vours

. : PEOPLE,
activity can improve health, HEALTHY CommuNITY-WIDE. g ,
quality of life, and reduce NATION™

© ’i} %} SOCIAL SUPPORTS
healthcare costs. ("}

INDIVIDUAL SUPPORTS ‘Q

27 Million
by 2027

Ji, -1 PROMPTS TO ENCOURAGE
] ﬁ PHYSICAL ACTIVITY




Moving o

a communicatio
Nation®*™ initiative

{ ortlng CDCs ctive People, Healthy

~l!’
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iy Campaign Objectives

1) Increase awareness of the benefits
of physical activity

2) Build self-efficacy to be more

physically active
3) Prompt more physical activity
among adults who are

insufficiently active and inactive




<\WE AMg,

K
< ACTIVE .
£ PEOPLE, 2
% HEALTHY ©
% NATION" &

gy Priority Audiences

Black or African

American women,
aged 18-44*

US-based active-
duty military
spouses

Older adults, aged
65-74

*with an emphasis on women aged 30-44, including mothers of school-aged children (pre-K through high school)
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4y Moving Matters Campaign Components

* Formative research
* Campaign materials

Graphics
Online banner ads

Audio/radio ads
Social media content

* Campaign website

Implementation
- Paid media

- Partnerships

 Evaluation




Formative Research
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« Completed 8 in-depth interviews (IDIs) via Zoom + Completed 9 in-depth interviews (IDIs) via
o Georgia Zoom
o Virginia o Georgia
* Tested 4 message concepts o North Carolina
» Tested 3 design concepts o Mississippi
* Held 3 informal feedback discussions with community organizations o South Carolina
» Conducted web usability testing with 8 African American women o Texas
o Arkansas + Tested 11 ads
o Georgia * Received feedback on campaign landing
o Tennessee page
o Mississippi
o Texas
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gxidy Select Formative Research Learnings

* |Dls supported using:
* “Moving Matters” concept
“Combination” design that mixes photography and illustration
Bright colors with backdrops that support photography
Ads that lead with a statement instead of a question
An ad that shows the physical activity recommendations

 Participants noticed and appreciated ads showing:

« People of various body sizes
* In “regular’ clothes (not only athletic clothing), and
« Using references to “family” (both in the text and visuals).

* Including the CDC logo lends credibility and trust to the information
In the ads.



Moving Matters Campaign Materials
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Graphics

Moving matters
for our health.

e N

Moving matters
for our health.

N\

Moving matters for
e a/nd my famj_!y'

Moving matters
for my health.

<

PYEAN

Moving matters
for my health.

‘.‘
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5
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Moving matters
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» Being physically active helps

our hearts.

Moving »
matters
for our
health.

» Being physically active helps
reduce our risk for some cancers.

cdc.gov/MovingMatters v

cdc.gov/MovingMatters Shiad

Py

A
Learn more H SEINE
NEALTNV 3

Moving
matters
for me

Being physically active helps
reduce stress.

o
£ cdc.gov/MovingMatters £4 e

Dance
breaks
are good
for your
heart!

Learn how to make physical
activity fun for you and your family.

KEAI.TN
cdc.gov/MovingMatters preisaiy

Moving
matters
for me
and my
family. y

» Being physically active helps
my heart.

= cdc.gov/MovingMatters M A3

Moving
matters
for me
and my
family.

» Being physically active helps
me manage my weight.

NSII.YNV}
cdc.gov/MovingMatters Py

ADULTS |

o ] 50/

mmuteq

Animated typography ad



.‘NE AME
C Q’(‘

< ACTIVE .
£ PEOPLE, 2
% HEALTHY I

T

“% NATION’",g
ok %

Audio/Radio and Social Media Content

Benefits #1

Regular physical activity helps reduce stress, manage
your weight, and lower your risk of type 2 diabetes,
heart disease, and some cancers. Learn how to fit
physical activity into your day at CDC dot gov slash
Moving Matters.

Getting started

Do you want to be more physically active but don’t
have the time or energy? We can help. Find out how to
get started and put some heart-pumping activity into
your day at CDC dot gov slash Moving Matters.

What do improved sleep, reduced blood pressure, and
reduced stress all have in common? They are a few of
the immediate benefits that physical activity has to
offer. Learn how to tap into these benefits and get
active by visiting Moving Matters.
https://bit.ly/3L1VjAd #MovingMatters #ActivePeople

There are many ways to add small bouts of physical
activity into your day. Take the stairs. Dance when
you're tidying up the house. Skip rope for a few
minutes. Find easy and creative ways to get moving at
https://bit.ly/3L1VjAd #MovingMatters #ActivePeople
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sy Campaign Websites for Consumers and Partners

e Campaign landing pages on CDC Moving Matters for My Health
website —

— Available in English and Spanish

— Links to other CDC physical activity
web pages

* Vanity URLs
— www.cdc.gov/MovingMatters

— WWW Cd C OV/m OV e r n OS Regular physical activity is one of the most important things
U _'g_ = = —— you can do for your health. Being active benefits your mind
and body. Explore this website to get tips and tools to start

reaching personal goals, learn how to overcome common

° P a rt ner resources p a g es bma;'\:::rgs and find resources to help your community get

— English
— Spanish



http://www.cdc.gov/movingmatters
http://www.cdc.gov/movernos
https://www.cdc.gov/physicalactivity/activepeoplehealthynation/moving-matters-campaign-partner-resources.html
https://www.cdc.gov/physicalactivity/activepeoplehealthynation/moving-matters-campaign-partner-spanish-resources.html

Campaign Implementation



Paid Media
Activities w/
AA Women

41+ Million
Impressions

Meta

Snapchat
Search

Display

Digital audio
Streaming video
YouTube
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= Cook County Department of Public Health
@CookCoHealth
Hay muchas maneras de aiiadir periodos cortos de actividad fisica en tu
dia. Toma las escaleras. Baila mientras limpias la casa. Brinca la cuerda
por unos minutos. Encuentra formas féciles y creativas para moverte en
ow.ly/5bqES0MPp3Z. #MovingMatters #ActivePeople

Translate Tweet

Movernos es importante
para mi y mi familia.

America Walks
20m-Q

It's #NationalDogDay! Did you know that walking your dog every day for 25 minutes can
immediately boost your mental and physical health?

Learn more about how moving (with or without your furry friend) is important (and easy!):

https://bit.ly/3L1VjAd #MovingMatters #ActivePeople

Moving
matters
for me
andmy -
family. Y 7~

Being physically active helps
my heart.

O iy

¥ S
¥ ACTIVE *,
Learn more ¢ PEOPLE,
3 i

HEALTH!
% NATION &

\(é B H SedTad
: cdc.gov/MovingMatters S Txe

@ reach_lowell 11h

il .

() reach_lowell

Moving matters for
me a/nd my family.

VS e

| proeir, |
% NATION

S REE

reach_lowell Regular physical activity can help improve your
overall quality of life. Find out how to get active by visiting Mo.

#MOVINGMATTERS
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Healthy Savannah was live.
<00 January1-Q

New Year's #HealthyWalk! Truman Linear Park Trail

#ActivePeople #GenteActiva #MovingMatters #REACH4Health #REACH4HealthEquity

QO n

o Like (D comment ~> Share

Partner Social Media Posts

‘ Mayor’s Health Task Force of Lawrence

September 16 at 703 AM - 3

Regular physical activity can prevent or delay many of the health problems that come
with age.
cal activity you need for healthy aging:

4HealthEquity#ActivePeople#GenteActiva#MovingMatters

Las actividades fisica regularmente puede prevenir o retrasar muchos de los problemas de salud
gue se presentan con la edad.

Durante el Mes del Envejecimiento Saludable, aprenda cudnta actividades fisica necesita para
estar saludable.

.

Older Adult Activity: An Overview

Recommendations for adults 65 and oider, along with sample s

o Like () Comment &> Share

¢y  Faith Formula Human Services
@FaithFormula

Adults need at least 150 mins

of moderate-intensity physical activity weekly.

It could be 22 mins daily, 30 mins 5 days/week, or any other
combination that works for you. Visit Moving Matters to learn more ways
to cyet actlve Dit. Iy \

#M

FAITHFORMULA

|

11:14 AM - Oct 21, 2022



Activity

Unique
Partners
Posting

Tweets

Facebook
Posts

Instagram
Posts

Blog Posts

Newsletter
Articles

YouTube
Videos Using
Hashtag

Number Total Impressions

791,765

1,885,295

448,969

Unknown

43

N/A 3,126,090
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iy \Ways Partners Can Help

» Share messages on your social media channels to encourage your networks and
audiences to become more physically active.

Include messaging in your next newsletter, blog, or on your website.

Update your web banner to one of the Moving Matters graphics.

Send a “dear colleague” letter from your organization asking for supportin
promoting and disseminating campaign materials and messages through local
social media pages and in-person meetups/events.

* Leverage campaign at upcoming events within your organization (e.g.,
disseminate materials/messages at upcoming conferences and webinars).




Thank you!

Learn more about Moving Matters at
www.cdc.gov/MovingMatters

Learn more about Active People,
Healthy Nation at
www.cdc.gov/ActivePeople

Connect with us using
#MovingMatters

Like and follow us on social media
@CDCEatWellBeActive
@CDC_DNPAO


http://www.cdc.gov/MovingMatters
http://www.cdc.gov/ActivePeople-healthy-nation
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